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The third edition of General Aviation Marketing and Management,
although true to its original purpose, has been updated and
expanded to include more guidance on the subject of FBO

Management. Specifically, the line service functions of an FBO are
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thoroughly explored, allowing the student to understand the FBO from the ground up, and thus become a
more effective FBO manager. The text also retains a marketing focus to enable the student desiring to learn
about aviation marketing, the corporate pilot responsible for aircraft evaluation, and the FBO Manager
seeking to enhance revenues, the opportunity to
learn more about marketing in the GA industry
and be more effective in this area.

C. Daniel Prather, Ph.D., A.A.E. is currently an
Associate Professor of Aerospace at Middle
Tennessee State University. Prior to entering
academia, Dr. Prather served ten years at Tampa
International Airport both as an Airport Opera-
tions Specialist and an Assistant Director of
Operations. In addition to being an Accredited
Airport Executive, he is an instrument-rated
private pilot, an FAA certificated advanced and
instrument ground instructor, and President and
CEO of Prather Solutions, Inc. A member of the
graduate faculty, Dr. Prather teaches courses in
the Aerospace Administration program, including
FBO Management, a course in which this text is
used and has been improved upon for this third
edition.
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3rd Ed. 2007 560 pp. ISBN 978-157524-274-3 $93.25
The third edition of Introduction to Aviation Insurance and Risk Management has
provided the opportunity to improve the book and extend its life into the 21st Century. Old
material has been deleted and newer, more timely material added. Unlike the previous
editions a number of industry professionals have contributed to the new version. Despite
these changes the primary purpose of the book remains the same—to introduce the
basic principles of insurance and risk with their special application to the aviation
industry. It has been designed for several similar, yet distinct audiences: the college
student, corporate pilots or fixed base operators, and individuals in the insurance
business.
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WHEELS UP: Airline Business Plan Development

by John G. Wensveen

2nd Ed. 2007 148 pp. ISBN 978-1-57524-293-4 $34.25
Wheels Up: Airline Business Plan Development is unique because it concentrates specifically
on the airline business rather than generic businesses. It incorporates features other plan
books neglect. Modern trends are identified and discussed in detail to help the reader
understand the importance of creating flexibility within the business plan. Flexibility is vital for
an airline to be successful in today’s increasingly competitive environment. Failure to
understand recent and future trends in a new aviation environment could lead to failure. This
second edition is aimed at a variety of readers including academic students, both undergradu-
ate and graduate, business professionals, and entrepreneurs. It concentrates on business
plan development suitable for airlines of all sizes, from single-engine single pilot operations
to international jet operations. Regardless of a company’s size, the main elements of the
airline business plan remain the same.


